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ABSTRACT 
 
This study aims to determine the factors that affect the entrepreneurial barriers and entrepreneurial intentions, and 
determine the influence of barriers of entrepreneurship on entrepreneurial intentions in the workforce population in 
North Sumatra. This study will determine the model of community empowerment to improve the entrepreneurial 
intentions in the workforce population in North Sumatra. This is a surveillance study, using an explanatory approach 
at two local governments in North Sumatra, Medan City and Binjai City Government. 
The results of this study show that the dominant factor as indicators of entrepreneurship barriers in the city of Binjai 
is the lack of entrepreneurial expertise while the indicators in Medan city is the adversity to start new business. 
Whereas, the dominant indicator that determines the value of both entrepreneurial intentions in the city of Medan and 
Binjai is a perceived feasibility to become entrepreneurs. The effect of barriers towards entrepreneurial intentions for 
the workforce is positive, which means the higher resistance value, the higher the entrepreneurial intention of the 
community for entrepreneurship. So, a reference model for community empowerment to improve entrepreneurship 
intention is the social capital development based on the dimensions of cooperation. 
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1. INTRODUCTION 
The result of entrepreneurship is a major contribution to the revenue of state. Entrepreneurs not only 
create new businesses but also increase employment opportunities that lead to the creation of sources of 
new discoveries, new technologies, and innovations. Basic discoveries in the 20th century are 
entrepreneurial initiatives. Many countries got the multi-advantages from the entrepreneurship. In 
addition to economic benefits, other advantages are also enjoyed by public in terms of standard of living, 
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social responsibility, and strengthening the industry (Mahmood, et.all, 2007). 
Indonesia is a paradoxical country. The country is fertile and has abundant natural resources, but 
most of the people are poor. The roots of poverty in Indonesia are not only sought in the culture of lazy-
work-hard. Overall situation that causes a person becomes unable to carry out productive activities fully 
should be counted. Community empowerment is translated in the form of physical assistance and 
knowledge appropriate to the community only in the early stages of introduction. In other words, this 
kind of empowerment approach that is performed continuously by the government officials not only 
make public participation will be superficial, but it also will not have a positive effect in strengthening 
local social capital (Malvicini and Sweetser, 2003). 
The communities empowering in an effort to improve the welfare of the people of Indonesia has 
been conducted since the early days of independence. For example, in the fields of education, health, 
until almost all departments have a poverty reduction program and the funds that have been given by the 
government for the implementation of these programs have reached tens of trillion rupiah. The problem 
is the empowerment effects from those programs have not reached the target yet. 
 
2. RESEARCH OBJECTIVES 
The research of the entrepreneurship process has been carried out as a motive that will guide the 
entrepreneur to start his business. But there are still less the empirical researches that examine academic 
entrepreneurship barriers, either real or perceived potential entrepreneurs to establish new businesses 
(Choo and Wong, 2006). 
Based on the above explanation, it is important to research that can conduct to determine the 
barriers why job seekers do not intend to be the entrepreneur, and then design the model for community 
empowering that can improve entrepreneurship intention of the workforce people. 
3. LITERATURE REVIEW 
Entrepreneurial process is not as simple as the definition. The biggest challenge is in the 
beginning, build the business and keep moving forward for the sustainable business in the first three-
years. At this time, all the beautiful things in a successful entrepreneurial imagination has not achieved 
yet. Establishment process requires high confidence and strong self determination. Psychosocial stress at 
this stage is also very high. All they need is maturity of entrepreneurship, to be able to pass this critical 
moment well (Hidayat, 2000). 
According to Choo and Wong (2006), the worst economic conditions generally regarded as the 
greatest factor that inhibited the growth of new businesses. The next barrier is the fear of taking risks is 
also quite large. 
Researches in the field of entrepreneurship broadly analyze the motivation that drives the 
entrepreneur to start a new business. However, there are still very few empirical studies conducted to 
evaluate the barriers, both real barriers and perceived barriers, which caused the prospective 
entrepreneurs fails to start their business. It is the reason for the individual to consider that barriers have 
many intensity levels according to someone’s entrepreneurship passion (Choo and Wong, 2006). 
Intention by Fishbein & Ajzen (1975) is a component within the individual soul which refers to 
perform a certain behavior. Intention is defined as the subjective probability of the individual dimension 
in a relationship between self and behavior. Bandura (1997) stated that the intention is a determination for 
a particular activity or held the results in a particular condition in the future. Intentions is a vital part of 
individual’s self-regulation which motivated by motivation to act. Summarizing the above opinions, 
Santoso (1995) assumed that intentions are the things that are assumed to explain the motivational factors 
which have strong impacts on behavior. This indicates how hard a person tries and how much the efforts 
were made in order to do the desired behavior. 
The study from Choo and Wong (2006) showed that potential entrepreneurs are predominantly 
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motivated by intrinsic factors (factors within the self) as the desire to have an interesting job, to take 
advantages by facing the challenges and possessed the creative talent. The study also revealed that the 
intrinstic award (to self) affected extrinsic award (from the outside) in motivating potential entrepreneurs 
to start a business. 
Kreuger, Reilly & Carsrud (2000) stated that a consistent and strong intention predict behavior 
planning. Such as entrepreneurship is a behavioral plan, intention models will be really useful. Attitudes 
affect behavior through effects on intention. Intention depends on the situation and personality. 
Linan, Rodriguez-cohard & Rueda-cantuche (2005) stated that from the point of view of 
psychology, the intention to become an entrepreneur has been described as the best single predictor of 
actual behavior. The answers to the outside environment will depend on the perception of the possibility 
of alternatives. There are two basic forms of perception: 
 Perceived desirability (sense perception) refers to the degree where a person feels attracted for 
existing behavior (become entrepreneurs).  
 Perceived feasibility (feasibility perception) is confirmed as the degree where someone 
considers that he personally is capable to perform a particular behavior. The presence of role of 
models, mentors, or partner will be a decisive element in shaping the level of individual 
entrepreneurial possibilities.  
 
 
 
 
4. METHODS 
The study that was done in the form of surveys on the workforce population who have no any 
job in the North Sumatra Province, used explanatory research approach or explanation of the research 
studies that explain the causal relationship among the variables through hypothesis testing (Singarimbun, 
1989), as well as the sample survey sample taken from a population and using questionnaire as the main 
data collection and analysis is generally an individual unit. 
The study was done in Medan and Binjai City. Filling the questionnaire carried out in many 
places where the job seekers were looking for the job information. As in Medan City, the office of the 
Department of Labor, Office Village and the office of Employment Services Center, USU was the 
location. As in Binjai City, was done in the office of Binjai Department of Labor and Headman Office 
where there was a job vacancy announcement. 
The population in this study was all residents of the workforce population who has no any job 
(unemployment) in the North Sumatra Province, with special features that suit with the purpose of 
analysis, namely: 
1) The people living in the neighborhood of North Sumatra Province.  
2) Finding  a  job  in  the  North  Sumatra Province. 
The estimation of sample size based on krejcie table that lists the number of samples of 15,000. So, we 
can conclude that the samples from the population are 375 people. 
The model used in this study is Confirmatory Factor Analysis. Assessment of the effect of each 
independent variable on the dependent variable that was using the path coefficient, by using AMOS 16. 
 
5. RESULTS AND DISCUSSION 
Table 1. The results of Variable Measurement Barriers to Entrepreneurship in Binjai City 
Standardized Regression Weights: (Group number 1 - Default model) Estimate 
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  Estimate 
   
X1 <--- Y .718 
X2 <--- Y .737 
X3 <--- Y .694 
X4 <--- Y .629 
X5 <--- Y .337 
   
 
The variables used as the Entrepreneurship Barriers indicators are The Lack of Capital (X 1); The Lack of 
Expertise (X 2); The Adversity (X 3); The Lack of Self-Confidence (X 4) and willingness cost (X 5). The 
test results with confirmatory factor analysis (CFA) for variable barriers to entrepreneurship Binjai city 
can be seen from the table above. 
The results of model testing for research in Binjai City, prove that: 
a. The Lack of capital as an indicator of entrepreneurship barriers affects 72 percent  
b. The Lack of entrepreneurial expertise as an indicator of entrepreneurship barriers affects 74 percent.  
c. The Adversity as an indicator of entrepreneurship barriers affects 69 percent.  
d. The Lack of self-confidence as an indicator of entrepreneurship barriers affects 63 percent.  
e. Willingness cost as an indicator of entrepreneurship barriers affects 34 percent.  
The results of this analysis show that the most influential indicator in determining the value of 
entrepreneurship barriers in Binjai City is the lack of entrepreneurial expertise of all residents of the 
workforce population for entrepreneurship. 
 
 
 
 
 
 
 
 
Table 2. The Results of Measurement Entrepreneurship Barriers Variables in Medan City 
Standardized Regression Weights: (Group number 1 - Default model) 
 
  Estimation 
   
Y1 <--- X .606
Y2 <--- X .448
Y3 <--- X .816
Y4 <--- X .683
Y5 <--- X .535
   
 
The variables used as the Entrepreneurship Barriers indicators are The Lack of Capital (Y 1); The Lack of 
Expertise (Y 2); The Adversity (Y 3); The Lack of Self-Confidence (Y 4) and willingness cost (Y 5). The 
analysis results by using confirmatory factor analysis (CFA) for entrepreneurship barriers variables in 
Medan City can be seen from the table above. The results of model testing in the research in Medan City, 
prove that: 
a. The Lack of capital as an indicator of entrepreneurship barriers affects 61 percent.  
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b. The Lack of entrepreneurial expertise as an indicator of entrepreneurship barriers affects 45 percent.  
c. The Adversity as an indicator of entrepreneurship barriers affects 82 percent  
d. The Lack of self-confidence as an indicator of entrepreneurship barriers affects 68 percent.  
e. Willingness cost as an indicator of entrepreneurship barriers affects 54 percent.  
The results of this analysis show that the most influential indicator in determining the value of 
entrepreneurship barriers in Medan City is the adversity of all residents of the workforce population for 
entrepreneurship 
 
Table 3. The Results of Measurement Entrepreneurial Intentions Variables in Binjai City 
Standardized Regression Weights: (Group number 1 - Default model) 
 
  Estimate 
X1 <--- X .886 
X2 <--- X .358 
   
 
The variables used as the indicators of entrepreneurial intention are Perceived feasibility (X 1) and 
Perceived desirability (X 2). 
The test results with Confirmatory Factor Analysis (CFA) for variable entrepreneurial intentions in Binjai 
City can be seen from the table above. 
The analysis results of entrepreneurial intentions model in Binjai City, prove that: 
a. Perceived feasibility as an indicator of entrepreneurial intentions affects 89 percent.  
b. Perceived desirability as an indicator of entrepreneurial intentions affects 36 percent.  
The results of this analysis shows that the most influential indicator in determining the value of 
entrepreneurial intentions in Binjai City is Perceived feasibility of all residents of the workforce 
population for entrepreneurship. 
 
Table 4. The Results of Measurement Entrepreneurial Intentions Variables in Medan City 
Standardized Regression Weights: (Group number 1 - Default model) 
 
 
 
The variables used as the indicators of entrepreneurial intention are Perceived feasibility (Y 1) and 
Perceived desirability (Y 2). 
The test results with Confirmatory Factor Analysis (CFA) for entrepreneurial intentions 
variables in Medan City can be seen from the table above. 
The analysis results of entrepreneurial intentions model in Medan City, prove that: 
a. Perceived feasibility as an indicator of entrepreneurial intentions affects 92 percent.  
b. Perceived desirability as an indicator of entrepreneurial intentions affects 51 percent. 
The results of this analysis show that the most influential indicator in determining the value of 
entrepreneurial intentions in Medan City is Perceived feasibility of all residents of the workforce 
population for entrepreneurship. 
 
Table 5. The Relationship Results between Entrepreneurial Intention and Entrepreneurship Barriers 
 in Binjai City 
Standardized Regression Weights: (Group number 1 – Default model) 
  Estimate 
Y1 <--- X .912 
Y2 <--- X .508 
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    Estimate  
Intentions <--- Bar  
 
.017 
Y1 <--- Bar  .704 
Y2 <--- Bar  .725 
Y3 <--- Bar  .709 
Y4 <--- Bar 
 
.636
 
  
Y5 <--- Bar  .351 
Y7 <--- Intentions .944 
Y6 <--- Intentions .028 
 
 
The results of correlation model testing of entrepreneurship barriers with entrepreneurial 
intentions in Binjai City described from the table above. 
The test results prove that entrepreneurship barriers have the positive influence with 
entrepreneurial intentions. The regression value is 0.017; it means that the direct influence of barrier 
indicators to entrepreneurial intentions in Binjai City is 2 percent. It has a positive correlation but very 
small. Higher barriers value, the intention will increase. 
The results of model testing in the research also prove that: 
a. The Lack of capital as an indicator of entrepreneurship barriers affects entrepreneurial intentions 
worth 70 percent.  
b. The Lack of entrepreneurial expertise as an indicator of entrepreneurship barriers affects 
entrepreneurial intentions worth 73 percent.  
c. The Adversity as an indicator of entrepreneurship barriers affects entrepreneurial intentions worth 
71 percent.  
d. The Lack of self-confidence as an indicator of entrepreneurship barriers affects entrepreneurial 
intentions worth 64 percent.  
e. Willingness cost as an indicator of entrepreneurship barriers affects entrepreneurial intentions worth 
35 percent.  
 
Table 6. The Relationship Results between Entrepreneurial Intention and Entrepreneurship Barriers  
in Medan City 
Standardized Regression Weights: (Group number 1 - Default model) 
   Estimate 
    
intention <--- Bar .010
Y1 <--- Bar .682
Y2 <--- Bar .509
Y3 <--- Bar .882
Y4 <--- Bar .716
Y5 <--- Bar .572
Y7 <--- intention .724
Y6 <--- intention .021
    
The results of correlation model testing of entrepreneurship barriers with entrepreneurial intentions in 
Medan City described from the table above. 
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The test results prove that entrepreneurship barriers have the positive influence with 
entrepreneurial intentions. The regression weight value is 0.01 it means that the direct influence of 
barrier indicators to entrepreneurial intentions in Medan City is 1 percent. It has a positive correlation 
but very small. Higher barriers value, the intention will increase. 
The results of model testing in the research also prove that: 
a. The Lack of capital as an indicator of entrepreneurship barriers affects entrepreneurial intentions 
worth 68 percent.  
b. The Lack of entrepreneurial expertise as an indicator of entrepreneurship barriers affects 
entrepreneurial intentions worth 51 percent.  
c. The Adversity as an indicator of entrepreneurship barriers affects entrepreneurial intentions worth 
88 percent.  
d. Lack of self-confidence as an indicator of entrepreneurship barriers affects entrepreneurial 
intentions worth 72 percent.  
e. Willingness costs as an indicator of entrepreneurship barriers affects entrepreneurial intentions 
worth 57 percent.  
6. DISCUSSION 
The Analysis of Relationship between the barriers and intentions of entrepreneurship. 
Entrepreneurial intention is an interested sense of a person to perform the activities of 
independent businesses with the courage to take risks. High intention means an awareness that 
entrepreneurship attached to him so that individuals have a greater attention and more fun doing various 
entrepreneurial activities (Yowono & Partini, 2008). From the research, both in Medan and Binjai 
obtained that the higher the barriers for entrepreneurs, then the entrepreneurial intention will be more 
higher, even though with a small value. 
It is concerned with a statement from Shepherd and Douglas (1997) who found that being the 
entrepreneur is associated with a person's attitude in looking at the freedom and risks. Someone with a 
high intention to be an entrepreneur would have a more positive attitude to face the barriers. So that the 
results of the study, the relationship between barriers and entrepreneurial intentions in Binjai and Medan, 
that people of working age have a fairly high entrepreneurial intentions. However, the thing which affects 
their entrepreneurial intentions is the feasibility perception. This value can be demonstrated from the 
results of the test model of entrepreneurial intentions in Medan and Binjai, it shows the value of the 
feasibility perception as the dominant indicator of determining the value of entrepreneurial intentions. 
Intentions growth is influenced by the influx of good information about the interesting object. 
Information about the success of a business led the public understanding that entrepreneurship has a 
prospect to success that has been proven. In addition, the emergence of intention towards something that 
greatly influenced how people's attitudes towards entrepreneurship status itself (McClelland, 1987). 
Crow and Crow (in Sumarseno, 2004) mentions three aspects of someone’s intentions, namely: 
(a) Encouragement to fulfill the needs of the self, as the driving source to do something, 
(b) Needs to relate with the social environment, which will determine the position in the environment, 
and  
(c) Individual feelings towards his job.  
The developing entrepreneurial intentions in a person if the environment supports him, because the 
intention is formed in the environment, especially in the family. Parents' parenting authoritarian or so 
spoil children will form a less confident person, so that would hamper the entrepreneurial intentions. 
Another inhibiting factor is the thought that the civil servants has a more respectable position than other 
jobs (Qomarun, 2000). The job selection process is strongly influenced by the development of self-
concept. The role of parents ant the education system as the model are very important and will provide 
the direction of the someone’s job selection (Cascio, 1998). 
 
The Increasing of the Entrepreneurial Intentions through Community Empowerment 
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The increasing of the entrepreneurial intentions for the people of working age in this study was 
conducted through community empowerment. Model of community empowerment in the increasing of 
the entrepreneurial intentions is used through strengthen the social capital as it a major part of this 
approach. Community empowerment model is used by incorporating social capital aspects and the 
assessed formation of civil society will give better results. Especially if it is associated with the increasing 
of the community welfare in a sustainable manner. Community empowerment with this approach is not 
solely oriented in fulfillment of the basic needs of the community, but also (more important) oriented of 
achieve the wealth of society in a broader sense and sustainable. The purpose of the increasing of 
prosperous needs to be demonstrated through the achievement of improved the living standards. 
The indicators can be seen from the presence or absence of the increasing in the employment 
opportunities and entrepreneurship, social participation, vertical mobility, carrying capacity in 
entrepreneurial activities and the establishment of civil society. 
The development of social capital based on the dimensions of collaboration or cooperation has 
been constructed collectivity norms in society which is based on the mutual respect relationship and the 
development of networks progressively. The research is also constructed based on the principle of mutual 
benefit relationship. Development of mutual trust, mutual respect and mutual benefit relationships in a 
social system is a series of outer circle of social capital. Inner circle or social capital center is a set of 
values that live in the community, where people give good value to the community who intend to the 
entrepreneurship. 
The elements of values that important for strengthening social capital are a shame / self-esteem, 
empathy, honesty, trustworthy, visionary and rational. As for the driver of material progress is hard work 
and diligent, thrifty, innovative, the appreciation of the work performance. Both values are combined to 
strengthen social capital on the one hand and to drive advances or capital material on the other side, 
which simultaneously takes the intention of increasing working-age people for entrepreneurship. 
Strengthening of social capital model of development requires a deep understanding of the 
background of the strengthening of values, a small community-based community organization, social 
management of healthy, non-formal leadership, and good governance. 
7. CONCLUSION 
The factors that influence the entrepreneurial barriers among the workforce are the lack of 
capital, the lack of expertise, the adversity, the lack of self-confidence and willingness cost. Dominant 
factor in this study as the barrier indicators is the lack of entrepreneurial expertise in Binjai City and the 
adversity for entrepreneurship for the public in Medan City. 
The factors affecting the entrepreneurial intention in the workforce are perceived desirability 
and Perceived feasibility. Dominant indicator that determines the value of entrepreneurial intentions is 
feasibility perception. The Influence from entrepreneurial barriers to entrepreneurial intentions for the 
people in the workforce is positive, it means that the higher the entrepreneurial barrier value, the higher 
the entrepreneurial intentions for entrepreneurship in the community. 
The reference model for community empowerment in enhancing the entrepreneurship intention 
among the workforce is the development of social capital based on the dimension of collaboration or 
cooperation. 
8. SUGGESTION 
In an effort to improve the entrepreneurial intentions of the workforce can be done by 
empowering communities through the development of social capital. Where people who want to be an 
entrepreneur supported by the social environment with the cooperation and mutually beneficial 
conditions. This will assure the public that entrepreneurship is a promising career for a better standard of 
living. 
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